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www.sfmic.com

or

sfmic.com

Delivering positive, long-term results for employers.

SFM. The right choice in workers’ comp.

or

No turtles were harmed during the making of this ad.
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www.integrityinsurance.com

No one sells like you. 
No one services like Integrity.
Integrity puts a comprehensive range of services and products 

behind each independent agent. With quality imbedded in our 

DNA, we help you make a lasting impression with every 

customer, at every touch point. It’s partnership that runs deep. 

The way it should be.®

For more information, connect with Dan Reichardt 
at 920.968.8330 or dreichardt@imico.com 

integrityinsurance.com
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www.msagroup.com

Our Main Line Business Owners Policy (Main Line BOP), tiered commercial auto, 
workers’ compensation and commercial umbrella products – written through our 
Spring Valley Mutual Insurance Company – are now available for you to sell to 
your commercial insureds. Our tiered commercial auto is available as a standalone 
product or you can pair it with our Main Line BOP, which includes many coverages 
not available in competing products. 

Quoting and issuing all of our commercial products is easier than ever through our 
Main Street Station commercial lines system.

Need More Information?  
Call (800) 428–7081 or Visit www.msagroup.com

Austin Mutual Insurance Company’s rich tradition and strong Minnesota presence 

sets us apart in the marketplace. As the newest affiliate of super regional  

The Main Street America Group, our two companies are building upon this solid 

foundation with the introduction of new competitive commercial lines products. 

www.msagroup.com

The Right Mix
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SIMPLE SOLUTIONS 
TO ATTRACT AND 
RETAIN CUSTOMERS

Progressive provides local independent agents industry-leading tools, products and services, which allows them to counsel customers 
with confi dence when it comes to their simple or complex insurance needs. 

To learn more about our products and services or how to become an appointed Progressive agent, visit ProgressiveAgent.com.

Karen Bailo
GM, Agency Sales
and Distribution

Progressive Casualty Ins. Co. & affi liates.

13A00200.B20_MN_Diamond_7.5x10_4C.indd   1 2/12/15   10:53 AM



Ted Dyste, CIC
tdyste@dystewilliams.com President’s Message

How did you start your career in the insurance industry? 
After graduating from St. Olaf College, I began my insurance 
career at Lauritz N. Dyste & Son, Inc. (now Dyste Williams) on 
June 2, 1980. 

Tell us a little bit about your agency? 
Dyste Williams is a family owned business and has been 
operating for over 80 years.  My son (Nels) represents 
the fourth generation and is enjoying early success.  We 
are balanced between business and personal lines and 
also have some specialty areas of business.   Our Benefits 
department has been growing quickly over the past several 
years.  

And your family?  
I’ve been married to Julie Dyste for 32 years. We have two 
children; our son Nels, who recently married Liz Scherer and 
our daughter Laura who is married to Drew Penz.  They are 
all currently residing in the Twin Cities area.

Ted Dyste of Dyste 
Williams Agency was 

recently installed 
as Minnesota 

Independent Insurance 
Agents and Brokers 

Association President. 
Minnesota News sat 

down with Ted to 
hear his insights on 

his upcoming term as 
President. 



8  The Minnesota News • Summer 2016

What sort of community service are you involved in?
 I’m a current board member of the Rotary Club of Minneapolis.  I am looking forward to 
returning as an adaptive ski instructor for Courage Kenny.

What do you find fulfilling about being an insurance agent?
 I really enjoy being a trusted insurance advisor for our business and personal clients.  I 
especially look forward to client meetings and problem solving as their needs come up.

How has the Big ‘I’ benefited you professionally and or personally? 
 I’ve enjoyed being an active member in the Big I since 1980 and have met a lot of 
friends along the way.  MIIAB is a great organization to collaborate and learn from shared 
experience of our members.  The variety of our education opportunities that we bring to 
our members is excellent.  

Who is/was your biggest influence?
Jack and Jean Dyste (parents). They provided a strong foundation to allow me to develop 
my many interests when I was growing up.  Dad was also a great business mentor to me as 
I entered the business world.

What in your professional experience as an independent insurance agent has 
prepared you for being the President of the MN Big ‘I’?  
I will draw upon my 35 years of experience in the insurance business interacting with 
members and carrier partners.

If asked, “Why should I join the Big ‘I’” what would your answer be? 
MIIAB is an organization that fosters  learning and sharing ideas with other independent 
agents. 

What is your advice to Young Agents as they begin their careers in the insurance 
industry? 
Commit to being a lifelong learner, stay enthusiastic, and always strive to become your 
client’s most trusted advisor. Also start your golf game earlier then I did.    

What significant changes do you foresee in the industry over the next 5-10 years?  
I am very excited at the business opportunities for our independent agency members.  
While I believe consolidations will continue, agencies that focus their attention on 
profitable growth will enjoy a lot of success in the insurance business. We need to invest in 
our social presence and sharpen our service efforts to meet the ever changing demands 
of our clients.



Summer 2016 • The Minnesota News  9

How important is it that agents become involved in grass roots political activity?  
Because we are a highly regulated industry, our political presence is critical to our mutual 
success as a professional organization.  Our clients and carriers have all benefited from the 
great work that is currently being done at the MIIA.

 
Ted Dyste, CIC 
Dyste Williams Agency
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Thank you,    
 agents.

auto-owners.com

Auto-Owners is dedicated to the 

independent agency system and 

proudly stands behind the agents 

who represent us. Thank you, 

agents for your continued loyalty, 

which helps us take care of the 

policyholders who rely on us.

www.auto-owners.com



Dan Riley
driley@miia.org Executive VP Message

THANK YOU JAMIE LARSON FOR YOUR SERVICE AS THE 2015-16 PRESIDENT OF MIIAB
I just would like to thank Jamie Larson for his dedication and service to our industry over the past year as the MIIAB 
President.  Jamie did a great job in representing the association to our member insurance companies, member agents, 
and at the national meetings representing Minnesota.  This was the first time in the association’s history that a son of 
a Past President became President of the association.  More importantly, this is a family owned agency in which Jamie 
and his brothers are the second generation of family members who will be perpetuating the Larson Insurance Agency 
in Alexandria and Fergus Falls.  Jamie, his brothers, and Myron are truly dedicated to the independent agency system, 
the insurance companies they represent, their customers and their community.  We are proud to have the Larson’s as a 
dominant member of the MIIAB over the last four decades.  Congratulations, Jamie, on your accomplishments!

TED DYSTE, DYSTE-WILLIAMS AGENCY BECOMES THE 2016-17 PRESIDENT OF MIIAB

Congratulations to Ted Dyste for becoming the new President of the MIIAB.  What is unique about Ted and his agency 
is that he also comes from a family owned agency in Minneapolis in which he purchased the agency from his father 
and now has brought his son, Nels into the agency as a forth generation of family members involved in the agency.  As 
we all know, mergers, consolidations and acquisitions are happening all over the country and it is nice to see that the 
long standing tradition of family perpetuation of our member agencies is still taking place in agencies like the Larson’s 
and the Dyste’s.  We all look forward to working with Ted in the upcoming year and I know that he is emphasizing to 
our members that they should become the best of the best and involved in the national association’s “Best Practices 
Program”.  

THIS YEARS CONVENTION WAS THE LARGEST EVER
It was nice to see that more and more agencies are becoming active in our annual convention and exhibit show.  This year 
we had more insurance agency owners, producers and staff members who attended the programs at our convention.  In 
fact, the exhibit space had to be expanded because of the additional interest from vendors who are seeking to network 
with our member agents and staff members to showcase their products and services they provide to them.  We also 
expanded our education offerings to include topics on farm and crop insurance.  This program was very successful and 
we hope to expand this even more next year.  We specifically want to thank QBE NAU for spearheading and designing 
this program for agencies who sell in this arena.  

MIIAB IS GROWING IN BOTH MEMBERSHIP AND FINANCIAL STRENGTH FOR THE FUTURE
While we are seeing some mergers and acquisitions in the state of Minnesota, the rate of these transactions are not 
happening as fast as some areas in the United States.  In fact, in Minnesota, our total membership is growing and we see 
different models of independent agencies developing throughout the state and producing membership growth for the 
association.  The MIIAB is also growing in the area of professional education with our CIC, CISR, CRM, E&O, and Webinars.  
As we move into the future, we feel that the webinar educational programming that we have available for our 
members is the best in the country and as the next generation takes over our industry, webinar education 
will be the key to their success.  

Financially we are in the best position that we have been in the history of the association.  Our dues 
income is strong, our educational income expenses are at a break even, staff expenses are in line with 
national averages, our E&O income from members E&O products is up substantially, we have saved 
thousands of dollars by relocating our office from Eden Prairie to Maple Grove, and we have a financially 
sound balance sheet that will protect us into the future if there are substantial changes in the marketplace 
and the independent agency system.  If you would like a copy of the audited financial statement from 
our CPA firm, please contact me or Alan Lepley, our CFO for this information.

Finally, I would like to thank our members for their support and thank those members and 
insurance companies who made this years convention a huge success.  We look forward to 
a new year with Ted Dyste at the helm and mark your calendars for next years convention 
on May 10-11, 2017.
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How It Works:
Step 1: – Register.

Step 2: – At date/time of
Webinar, click link provided in
email invitation.

Step 3: – Enjoy the presentation.
Verify attendance when
prompted.

Why It’s Great:
Earn CE without the expense
of travel.

Earn CE without having 
to take a test.

Earn CE while participating in
a live (not pre-recorded)
presentation. 

www.MIIA.org

Webinars for CE

MN Independent Insurance 
Agents and Brokers Association

Convenience
Exemplified:
Think Webinar For 
Your CE Credits

Webinar Success Formula
Live Instruction + Internet Connection = CE

FREE 
Ethics 

Seminar for 

Members 
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Diamond Profile

Western National Insurance 
Group, headquartered in Edina, 

is a group of property-and-casualty 
insurance companies providing 
personal and commercial coverage 
plus surety in 19 states across the 
Midwestern, Northwestern, and 
Southwestern United States; and 
surety-only in another 7 states. 
From the Group’s roots as a fire 
insurer for Minnesota’s creameries 
and cheese factories, to its current 
role (over 115 years later) as a super-
regional insurer for individuals, 
families, and businesses, Western 
National continues to focus on 
building quality relationships with 
its agency partners, policyholders, 
and local communities. Western 
National distributes its products 
exclusively through professional 
Independent Insurance Agents.

"At Western National, we believe 
working exclusively with 
Independent Insurance Agents 
provides the best possible 

insurance product for our mutual 
policyholders,” said Stuart 
Henderson, President and Chief 
Executive Officer of the Western 
National Insurance Group. “It’s the 
mix of coverage, strong relationships, 
expertise, and choice that only an 
Independent Agent can provide 
that makes us proud to call it our 
sole distribution system. We are 
proud to partner with the MIIAB 
now and in the years to come.” 

While Western National is focusing on 
the future, the Group is also taking 
time to celebrate its recent successes. 
In the past year, Western National 
had its A.M. Best financial strength 
rating (A, Excellent) affirmed with a 
“Positive” outlook, was recognized 
once again as a Ward’s Top 50 
Benchmark Group of top-performing 
U.S. property-and-casualty 
companies (its tenth time in the 
past eleven years), and was named 
a Top Workplace by the Star Tribune 
for the fifth year in a row. Western 

National also received an Innovation 
Award from the Customer Experience 
Professionals Association (CXPA) 
for its customer service training 
program. Supporting those accolades 
were a strong business plan and the 
continued hard work of employees 
and agency partners, which 
resulted in growth of the Group’s 
policyholder surplus to $390 million. 

This year, Western National is 
continuing its focus on growth 
and customer experience. The 
company recently rolled out a 
new TV advertising campaign 
to further build awareness of its 
brand and support the mutual 
growth of the company and its 
agency partners. Western National 
is also developing its analytics 
system, making enhancements to 
Personal Lines rating, and updating 
the interface for its AgentsOnline 
systems — all of which will continue 
to enhance the user experience 
for its agents and policyholders. 

FEATURED PARTNER

Western National 
Insurance Group

PRESIDENT & 
CHIEF EXECUTIVE OFFICER

Stuart Henderson

COMPANY HEADQUARTERS
Edina, MN

A.M. BEST RATING
“A” Excellent Western National Insurance Group 

President & CEO, Stuart Henderson

Minnesota Independent Insurance Agents & Brokers 
Association recognizes Western National Insurance Group 
as one of its Diamond Partners.  MIIAB Diamond Partners 
dedicated the highest level of sponsorship to our organization

Summer 2016 • The Minnesota News  13
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www.northstarmutual.com
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Company Representative of the Year

Excerpts from the awards presentation for the Company Representative of the Year...

Our first award is the Company Award of Excellence.  This award is bestowed on a company by the 
board of directors and member agents of the association.  This year’s recipient is a company that has 
been in business since 1925 and has grown from a small mutual insurance company to one of the largest 
insurance operations in the country operating in 24 states and generating over 1.2 billion in revenues 
through its 1000 independent insurance agency’s.  ACUITY is known for its unique and customizable 
insurance products to consumers.  Their successes are driven by the professional staff that supports 
its products through independent agents.  President and C.E.O., Ben Salzman prides himself on the 
creative innovation of his company and, more importantly, on attracting bright, young professionals 
into his business.  They are known in Wisconsin as being the company to work for and ACUITY has been 
consistently ranked by fortune magazine in their “100 best companies to work for” in America.  

Ben Salzman and Wally Waldhart are a unique duo who ensure that the independent agency force and 
the acuity staff deliver the best possible product to consumers.  They both thrive on the creativity in 
marketing their products to independent agents.

It gives me great pleasure to present one of MIIAB’s Gold Level Partners, ACUITY, with the Company 
Award of Excellence.

ACUITY



16  The Minnesota News • Summer 2016

Auto, MAnufActured HoMe, Motor HoMe, trAvel trAiler, luxury Motor coAcH, SpeciAlty HoMeownerS, vAcAnt property, SeASonAl property, lAndlord And rentAl property,  
Motorcycle, off-roAd veHicle, SnowMobile, boAt, perSonAl wAtercrAft, collectible Auto, flood And coMMerciAl.

product availability varies by state. ”foremost” and the ”f” logo are registered trademarks of fcoA, llc, 5600 beech tree lane, caledonia, Mi 49316.  9011530   11/14 

foremost Means More.™
f o r e m o s t A g e n t . c o m

A national study showed that a majority of consumers don’t purchase 
another form of insurance through their auto carrier. This represents a universe  
of opportunity for you! Take advantage by bringing the Hitch to your sales  
plan. Ask your customers, ‘‘Do you have a hitch on that vehicle?” And then, ‘‘What are 
you towing? I can give you a quote for that with Foremost.” These questions can lead 
to increased retention, satisfaction, referrals, discounts for your customers, and more 
premium for you.

Learn more from Hitch Guy and Hitch Cat at ForemostAgent.com/Hitch

No matter what your customer tows, or where they go … Foremost Means More.TM

www.ForemostAgent.com
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Company Representative of the Year

Excerpts from the awards presentation for the Company Representative of the Year...

The next award is the Company Representative of the Year.  This year’s recipient is a person who 
represents the insurance industry with true professionalism.  This individual is by far one of the hardest 
working insurance representatives in our business.  Jim Melchior has over 35 years of experience in the 
insurance industry.  He started out as an insurance producer and for the past 15 years has been regional 
agency manager for Western National Insurance.  Jim was nominated by many of the agents that he 
calls upon throughout Minnesota but one agency in particular, Advance Insurance Agency, wrote the 
following remarks: “Jim is one of the most professional and knowledgeable company representatives 
that call on our agency.  His dedication to the independent agents he represents and the company he 
serves is second to none.  We are proud to nominate Jim as Company Representative of the Year.”

Today, it is our pleasure to honor Jim Melchior, Director of Agency Sales from Western National Insurance 
Company Representative of the Year.

Jim Melchior
Western National
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www.thesilverlining.com

We make it our business to

KNOW YOUR
CLIENT’S

BUSINESS
West Bend’s insurance 

professionals know a lot 
about business. 

And not-for-profit 
organizations are one 

of our specialties.

As an Official Supplier 
of the Silver Lining®, our 

products are backed by your 
knowledge and expertise.

Let’s work together to provide 
the best coverages for your 

client’s operations.
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Agency of the Year

Excerpts from the awards presentation for the Agency of the Year...

The next award is for an agency that has dedicated themselves to their profession, their clients 
and to the companies they represent.  This year’s Agency of the Year Award is bestowed on 
Mahowald Insurance Agency of St. Cloud, MN.  Their agency was established in 1930 as a 
family owned business and for the next 8 decades family members have joined the agency 
to perpetuate the family insurance legacy.  Recently, they restructured themselves with a 7 
partner ownership in which 60% of their business comes from commercial lines sales, 30% 
in group and financial products, and 10% from personal lines.  Today through their strategic 
business decisions, the Mahowald Agency is a dominant force in the insurance business in 
Minnesota.  

In our interview with them, they stressed that their success is based on employees that are 
like family. They have a strong commitment to their community in giving back to the citizens 
of St. Cloud.

It is our pleasure to award the Agency of the Year Award to the Mahowald Insurance Agency 
in St. Cloud, Minnesota

Mahowald Insurance Agency
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Agent of the Year

Excerpts from the awards presentation for the Agent of the Year...

This year’s recipient is an individual who started his business in 1998 coming from 21 years with a captive 
writer.  Gary Sorenson, President of the Insurance Brokers of MN runs a family owned agency with 27 
locations throughout the state of Minnesota.  Gary is viewed by the insurance companies and his agency 
colleagues as one of the most professional insurance agency owners in our business.  

Gary was quoted in our interview, “An agent must be well educated, honest, dedicated to his customer 
and focused on the best interests of the consumer while being aware of the importance of having strong 
insurance markets”    

It is our pleasure to honor Gary Sorenson from the Insurance Brokers of MN with the Agent of the Year 
Award.

21  

Gary Sorenson
Insurance Brokers of MN, Inc.
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www.nationwide.com

~ You have goals.
We understand what agents want and we’re 
committed to giving you the tools you need 
to grow your agency.

To learn more, visit nationwide.com. 

Nationwide N and Eagle are service marks of Nationwide Mutual Insurance Company. NPO-0550AO.1 (2015)

Nationwide is proud to sponsor MIIAB
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Young Agent of the Year

Excerpts from the awards presentation for the Young Agent of the Year...

Our next award is the Young Agent of the Year. Today we will recognize an individual who has shown 
leadership with his peers in our industry.  This year under Jack Moore’s leadership, the Young Agents 
Council partnered to sponsor the No Plateau Producer Success Academy to insure the success of young 
producers in our business.  

Jack has been very active in the agency business for the past 6 years.  He first began his career with 
Northern States Agency and 3 years later he joined his father at Moores Insurance Management. 

In our interview with Jack, he advises new producers to take the time to learn the business, develop 
relationships, not only with insurance companies but with your agency peers.  And finally, invest in 
professional education that will put you above the competition in a sales situation.  

Please welcome Jack Moores as the Young Agent of the Year.

Jack Moores
Moores Insurance Services Inc.
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Download it today!

You can now pay your bill on 
Western National’s mobile app.

Western National’s mobile app now gives policyholders the ability to pay 

their bills and view their online payment history at anytime, anywhere 

with their mobile device. Add in other useful tools like the ability to view 

Personal Auto ID cards, locate your nearest towing service, and easy 24/ 7 

claim reporting, and you’ve got another great resource for when you’re 

on-the-go. Download it today in iTunes or Google Play.
www.wnins.com

PAYMENT SUBMITTED

Welcome, Jane!

Success! Your payment has been 

submitted and will be applied to 

your account today.

VIEW OTHER BILLS TO PAY

ACCOUNT INFO

www.wnins.com
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All Industry Award

Excerpts from the awards presentation for the All Industry Award...

Our next award is the All Industry Award. This is a special award presented by the Board of Directors of 
the association to an individual that is dedicated to the insurance industry.

For 35 plus years, Merwyn Larsen from Erickson-Larsen, Inc. was a pillar of the general insurance agency 
business in Minnesota.  When you had a unique risk, you called Merwyn to see if he could handle it or 
recommend the right broker for your customers needs.  This year, Merwyn has decided to retire and 
leave his business to his daughter, Jennifer.  

In discussing his memories with us, Merwyn told us how much it meant to him to work with the 
independent agents, the association, and his staff. The thousands of memories that he has will be 
cherished.  One memory he has that is deeply rooted with him and his family was the sudden passing of 
his daughter-in-law at the age of 35.  He and the family were devastated that she was taken so early in her 
life from a brain disorder called Creutzfeldt-Jakob Disease. In honoring his daughter-in-law, Tiffany, the 
association would like to present a $1000 donation to the CDJ foundation in memory of Tiffany.

Today, we would like to thank Merwyn, his past partner Lance Erickson, his daughter Jennifer, and his 
staff for the outstanding job that they do for our independent agents and the clients they serve.

It is our pleasure to recognize and honor Merwyn Larsen for his 51 years of dedicated service to the 
insurance industry in Minnesota with the All Industry Award.

Merwyn Larsen
Erickson-Larsen, Inc.
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North American business diversification 
Our diverse specialty insurance portfolio spans  

four major segments.

Standard Lines P&C
Includes mono-line and multi-line business for:

• Risk Management 

• Commercial Lines

• Personal Lines

• Programs

• Agriculture 

Specialty Lines
Offers niche insurance products in specialty  

markets, including:

• Accident & Health

• Aviation

• Management & Professional Liability

• Trade Credit

• Surety  

• Inland Marine

QBE NAU 
The third largest underwriter and manager of multi-peril 

crop insurance (MPCI) in the U.S. 

Reinsurance
 Our global reinsurance division produces business 

primarily through reinsurance brokers.

Rated  
A+ by Standard & Poor’s and 

A  (Excellent) by A.M. Best .*

Ranked  
Forbes Global 2000  
list of public companies

Overall claim 

satisfaction score

92.6%

Why companies choose QBE  
in North America
We do everything we can to turn  

your goals into achievements.  

It’s why customers throughout the  

U.S. trust us with their insurance needs.

QBE North America

*Learn more about ratings guidelines at standardandpoors.com and ambest.com.
QBE and the links logo are registered service marks of QBE Insurance Group Limited. © 2016 QBE Holdings, Inc. 35709-AD (2-16)

Visit qbena.com to learn more about  
QBE North America.

www.qbena.com
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President's Award

Excerpts from the awards presentation for the President's Award...

Jamie Larson awards the President's Award to Myron Larson. "It is my honor to award someone 
from the industry who has a great impact on my year and career.  This year I selected Myron 
Larson. He has had a big impact on our state as Past President and National Director. We have all 
learned from his emphasis on relationships within our industry and with our company partners. 
He was often my first call to ask questions about what the association's past and guiding for the 
future. My dad gave me a chance to impact the communities we serve.  I am humbled to award 
my Dad with this years President's award."

Myron Larson
Larson Insurance Services
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“Whether you choose Arlington/Roe for our breadth
  of knowledge, product line diversity, market access
  or industry know-how, you may be assured we are
  in business primarily to serve you. We will do our best
  to earn and keep your trust. You have our word on it.”

             – James A. Roe, CPCU, ASLI, President

IT’S THE RIGHT
 THING TO DO.

800.878.9891  •  ArlingtonRoe.com

Arlington/Roe. You have our word on it.

Managing General Agents and
Wholesale Insurance Brokers

Aviation  |  Bonds  |  Brokerage  |  Commercial Lines  |  Farm  |  Medical Professional  |  Personal Lines  |  Professional Liability  |  Transportation  |  Workers’ Compensation

From left to right: Andy Roe, Katie Roe Weiper, Jim Roe and Patrick Roe

www.arlingtonroe.com
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Community Service Award

Excerpts from the awards presentation for the Community Service Award...

The association would like to recognize at this time, Matt Clysdale and the Maguire Agency as 
this years recipient of our Community Service Award for their involvement in the Cradle of Hope 
charity.  25 years ago, Matt’s mother, Sharon had a friend named Ann Dickinson who started a 
charity for new mothers in need of financial assistance.  Throughout the years, the Maguire 
Agency and the Clysdale family have stayed closely involved in this charity.  In fact, the Cradle 
of Hope has been housed in the Maguire agency for all these years.  The mission of Cradle of 
Hope is “a motherhood fund providing financial aide to women facing a crisis pregnancy and 
for the needs of their newborns”

The association would like to present Matt Clysdale and the Cradle of Hope with a check for 
$1000 to assist in their mission.  Would Darlene and Brittany from Cradle of Hope come forward 
to accept the check and matt, would you please come forward and accept this Community 
Service Award.

Maguire Agency, Inc.
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The New MIIAB Leadership

Jacob Simons, Alisa Lamb
Darian Hunt - President Elect
Hal Tiffany, Jr. - Vice President

Ted Dyste - President
Current President 

Jamie Larson passes 
the gavel to incoming 

President Ted Dyste

Dominic Sposeto addresses 
the MIIAB Board

Steve Jahnke, Larry Johnson, Brian 
Mitchell, and Vance Prigge attend 

the Company Partner Lunch
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Thank you SECURA for hosting our MIIAB Past Presidents 
and Board of Director Dinner
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$1,000 MIIAB Donation to

Cradle of Hope Charity

$1,000 MIIAB Donation to

Creutzfeldt-Jakob Disease Foundation
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www.minneapolis.burnsandwilcox.com

PROFESSIONAL LIABILITY

Take your professional liability 
business to new heights.

At Burns & Wilcox, our expertise becomes your expertise. 
Whether it is cyber liability or medical malpractice, EPLI or 
fiduciary liability, we will ensure your clients avoid any gaps in 
coverage. Raise the level of your professional liability expertise 
with Burns & Wilcox.

Commercial | Professional | Personal | Brokerage | Binding | Risk Management Services

Minneapolis, Minnesota | 612.564.1880
toll free 800.328.1693 | fax 612.564.1881
minneapolis.burnsandwilcox.com

36252 Burns ProfLiability MinnNews_APPROVED.indd   1 8/5/15   10:48 AM
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Diamond Profile

More Than A Company® 
Nationwide started out in 1925 
helping farmers in Ohio get the 
best value for car insurance. A 
few years later, Allied Mutual 
Automobile Association was 
founded in Des Moines, Iowa. 
While Nationwide expanded East, 
Allied expanded West and in 1998, 
Allied merged with Nationwide.

Today the company is 71st on the 
list of FORTUNE 100 companies. 
With a presence in all 50 U.S. 
states, and a diverse portfolio 
that makes us strong and stable, 
Nationwide proudly protects 
what’s important to members, 
and helps America prepare 
for, and live in, retirement.

FEATURED PARTNER
Nationwide

PRESIDENT & CEO
Steve Rasmussen

SALES AVP,
MIDWEST REGION

Brian Uliano 

HEADQUARTERS
Columbus, OH

A.M. BEST RATING
“A+”

WEBSITE
nationwide.com

SALES AVP, MIDWEST REGION
Brian Uliano

Minnesota Independent Insurance Agents & Brokers 
Association recognizes Nationwide as one of its Diamond 
Partners.  MIIAB Diamond Partners dedicated the 
highest level of sponsorship to our organization

Nationwide is rated A+ by both A.M. Best and Standard & Poor’s.

As one of the largest and most diversified insurance and 
financial services organizations in the U.S., we’re able to 
provide a full range of insurance and financial services:

Nationwide values long-standing relationships. Our members and 
agents are at the center of what we do. We understand what agents 
need and we’re committed to giving you the tools and support 
you need to grow your agency. Nationwide is On Your Side.

11,000+ Property and Casualty Agencies

Fortune 100 Best Companies To Work For

J.D. Power and Associates High Satisfaction Auto and Homeowner Claims

Standard Auto
Homeowners

Other Personal Lines

Individual Life
Annuities

Retirement Plans
Corporate Life
Mutual Funds

Banking

Standard Commercial
Farm and Ranch

Commercial Agribusiness
Excess and Surplus/

Specialty
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Don’t just insure. Assist.

IA-1603

Help clients through the stress of an accident with AAA Accident Assist®. 
One call brings AAA roadside assistance to their crash site, sets the stage  
for hassle-free repairs, and reserves a rental car for their immediate use.  

And you made it happen.

It’s just one of the powerful tools AAA Independent Insurance Agents enjoy.

Contact Donna Kimmes today to learn more.

Insurance underwritten by Auto Club Insurance Association or MemberSelect Insurance Company.

 651-238-7111                Donna.Kimmes@mn-ia.aaa.com

www.aaa.com



Bernie Neff, CIC, CPCU
neffbj@aol.com Technically Speaking...

Technically Speaking...continued on page 39

Is Your Client a Taxi?

This is a repeat of an article that I wrote last year.  I have had so many questions about this subject that it needs to be 
repeated.

The latest new exposure to hit the auto market is the entrance of companies like Uber, Lyft, Sidecar and others in the 
business of offering people a ride for less money than a taxi or limo company.  The big difference in the exposure 
is that they do not provide the automobiles for the transportation – they “hire” anyone willing to use their own 
automobile to provide someone a needed ride.

It works like this.  The new company (XYZ) enters into a contract with, say, a retired person who is looking to make 
a few bucks and who also happens to be a client of yours.  Your client will be connected to the new company (XYZ) 
with a smart phone application, and will be called to provide rides.  Your client collects the passenger, takes them to 
their destination, collects the fare and goes home.   Your client sends the fare to XYZ, minus the agreed upon portion 
of the fare that your client will keep.

Some questions here: how does XYZ hire its drivers?  What risk management approach does it take to determine 
who is worthy of being a driver?  Is there any specific equipment necessary?  Does the driver need a special license 
to provide rides for a fare?  And most of all, will your client be smart enough to give you a call to see if they have any 
auto coverage when they do this?

I want to comment on the coverage angles.  As everyone who has ever studied a Personal Auto Policy knows, there 
is an exclusion for “public or livery conveyance” (with an exception for a share-the-expense car pool, which this 
situation is definitely not).  There is no endorsement that I am aware of that will bring the coverage back.  And some 
carriers still use the old ISO language that used to be in the Personal Auto Policy.  It will read something like this: no 
coverage for “carrying people or property for a fee”.  By the way, this language not only excludes the exposure we are 
discussing but also those clients who deliver pizza, sandwiches, etc.

So what do we tell our clients who (hopefully) will call us before they start doing this?  First of all, there is no way to 
get coverage under the Personal Auto Policy.  It simply does not cover this exposure.  So we can tell them not to do 
it.  If they still persist, then you should ask them to ascertain from XYZ what sort of coverage XYZ will be providing 
for them.

Here is what I discovered from a set of documents and insurance coverages that would be provided 
by XYZ.  It is a Business Auto policy with $1,000,000 limits.  The $1,000,000 is for Liability as well as 
Uninsured and Underinsured Motorist Coverage.

The coverage is triggered with a Symbol #10 endorsement (sometimes called the negotiation 
symbol or get-what-you need symbol, CA 99 54)), which reads:

“Any auto of the private passenger type while:

a. The auto is being operated by a Named Operator in the Limitation of Coverage to 
Designated Named Operators Endorsement, and
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Let’s make sure they’re safe at home.

Covering all the bases since 1900
Commercial • Personal • Farm-Ag • Specialty

When you partner with SECURA, you’re family.        Watch: secura.net/partners
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www.secura.net



Summer 2016 • The Minnesota News  39

b. The auto is being used following the Named Operator as defined by that endorsement, logged and 
recorded acceptance in the XYZ application to transport passengers, and the Named Operator is:

1) En route to pick up that passenger, or

2) Is transporting that passenger to their destination.”

Who are these Named Operators?  They are shown on a separate endorsement and are covered under a type of 
blanket agreement.  The endorsement is entitled “Limitation of Coverage to Designated Named Operators” .  It 
reads under the Schedule: “Drivers who have entered into a contract with the Named Insured prior to the time of 
the accident”.  The endorsement then says that coverage is limited to those drivers named in the Schedule.  There 
is a separate endorsement called Additional Insured – Scheduled, which says that additional insured persons are 
covered “as required by Written Contract”.

So, while your client’s Personal Auto Policy will not provide any coverage, it looks like your client would have 
$1,000,000 of coverage from XYZ.

Two little negative thoughts – 1) if you look again at the Symbol #10 coverage, it seems to end when the passenger 
gets delivered to their destination, and not when your client makes it safely home.  As long as everyone agrees that 
“Public or Livery Conveyance” ends when the passenger is delivered, and that the Personal Auto Policy exclusion no 
longer applies while your client is driving back to their home, all is well.  And 2), there is no coverage for property 
damage to the property of the person being transported.

Those are the coverage angles as I see them.  You might want to point out to your client that they would be covered 
by a policy of someone else, whose technical expertise and service you cannot guarantee.  You should also make 
sure that XYZ is providing what the state of Minnesota requires – such as no-fault coverage. Finally, I have heard that 
some carriers are going to offer some personal auto endorsements that will wrap around the coverage mentioned 
above.  This would be a good safety coverage just in case.

Technically Speaking...continued from page 37  

GUARD
PlusComp • Businessowner’s • Auto • Umbrella

GUARD
Berkshire Hathaway

Companies

Insurance

Go to www.guard.com/apply

One-Stop Shopping

� Workers’ Compensation insurance
nationwide for a company’s employees.

� Businessowner’s Policy for Total Insured
Property Values up to $12.5 million (up to
$25 million upon request) – now available
in over half the U.S.

� Commercial Umbrella for added
protection.

� A newly enhanced Commercial Auto

product (gradually being introduced in our
BizGUARD states).

Competitive Pricing Coverage Extensions• •

Excellent Commission Easy Submission•

Process Superior Customer Service New• •

Complementary Lines in Select Jurisdictions!

Visit for productwww.guard.com

availability in specific states.

We’re the quote you could

come up against, so why not

join us?
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www.emcins.com

EMC does more than handle 
claims, we score them. 
Information gathered from 
adjusters and customers 
provides us with metrics to 
continually enhance the quality 
and promptness of EMC’s claims 
handling. It’s just one of the 
many reasons policyholders 
Count on EMC ®.

BRITT CRUSAN
Claims Adjuster
EMC Minneapolis Branch

MINNEAPOLIS BRANCH OFFICE
Phone: 800-362-4670  |  Home Office: Des Moines, IA © Copyright Employers Mutual Casualty Company 2016. All rights reserved.

www.emcins.com

SCORING CLAIMS
FOR BETTER SERVICE.

Minnesota_News_7.5x10_ScoringClaims_Britt.indd   1 5/10/2016   12:35:08 PM



Diamond Profile

Our Values
We always do what is 
right for our members, 
customers, employees, 
and local communities.

•	 We operate with 
honesty, integrity, and 
transparency in all we do.

•	 We are good stewards of 
the assets entrusted to us.

•	 We advocate for and 
have impact on issues 
that affect our members 
and customers.

•	 We provide opportunities 
for employees to grow and 
develop in a performance 
based environment.

•	 We embrace change 
and diversity.

•	 We are socially responsible 
in our communities.

Our Businesses
Motor Club
•	 4.6 million roadside 

assistance calls annually 
serviced by 6 call centers, 
2,100 independent service 
providers, 17 club-owned 
fleets, and 2 Club Assist 
dedicated providers

•	 More than 350 travel agents 
generating over $500 million 
in annual sales, producing 
$64 million in revenues

•	 Robust network of Approved 
Auto Repair, Total Repair 
Care, and AAA-branded 
Car Care Plus facilities 
across nearly 650,000 
square miles of territory

Property & Casualty Insurance
•	 Three brands

•	 AAA for the 
motoring public

•	 Meemic for educators 
and their families

•	 Fremont - independent 
agent focus

•	 Point ventures with ACE 
- in ACG southern region 
and KY, OH, PA, and WV

•	 Over 2 million vehicles and 
800,000 homes insured 
through a network of 
more than 2,500 employee 
agents, exclusive agents, 
and independent agents

Life Insurance
•	 Part owner of AAA 

Life Alliance

•	 Sold through direct mail 
and over 100 employee 
life specialists

•	 Complements our 
other offerings and 
supports retention

Banking / Financial Services
•	 Only AAA club with 

federal banking charter

•	 More than $1 billion in 
deposits through Discover 
Bank partnership

•	 AAA-branded credit 
card through Bank of 
America partnership

FEATURED PARTNER
AAA Insurance

REGIONAL PRESIDENT
Jason Ward

ASSISTANT VICE 
PRESIDENT

Donna Kimmes

REGIONAL OFFICE
Burnsville, Minnesota 

A.M. BEST RATING
"A-" (Excellent)

WEBSITE
www.aaa.com

Minnesota Independent Insurance Agents & Brokers 
Association recognizes AAA Insurance as one of its 
Diamond Partners.  MIIAB Diamond Partners are the 
highest level of sponsorship to our organization.

Summer 2016• The Minnesota News  41



42  The Minnesota News • Summer 2016

www.rascompanies.com

We partner with our agents to help employers control the rising

costs of managing a workforce while protec�ng profitability. We

have a proven history of solid performance throughout Minnesota

and con�nually develop new ways to overcome the difficult issues

inherent to workers’ compensa�on. We have a team approach to 

deliver excep�onal service, including:

OFFICES IN MINNESOTA AND SOUTH DAKOTA
P. 800.732.1486     www.rascompanies.com

WORKERS’ COMPENSATION.

Our Focus. Your Opportunity.SM

You’re local, we’re local; 

let’s work together. 

Na�onwide Strength. 
Midwest Values.

workers’ compensation 
is our primary focus.

� LOCAL CLAIMS MANAGEMENT AND CASE MANAGEMENT

� INJURY ASSISTANCE CENTER

� STAY AT WORK/RETURN TO WORK PROGRAM DEVELOPMENT

� LOSS PREVENTION AND TRAINING

� ERGONOMIC ASSESSMENTS AND JOB FUNCTION MATCHING

It is what we do, and who we are.

At RAS,
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Diamond Profile

Auto-Owners Insurance 
Company, based in 

Lansing, Michigan, has been 
providing protection to its 
policyholders since 1916.  Auto-
Owners serves over 3 million 
policyholders in its 26-state 
marketing territory, providing 
a full line of property/casualty 
and life insurance products.

Auto-Owners entered 
Minnesota in 1945 and has 
been a strong presence in the 
state ever since.  The company 
has an underwriting branch 
in White Bear Lake and claims 
offices in White Bear Lake, 
Rochester, St. Cloud and Willmar.

Auto-Owners also has nine 
marketing representatives in 
Minnesota to service the over 
450 independent agencies 
that represent the company.  
The marketing representatives 

visit agents regularly and most 
have backgrounds in either 
underwriting or claims, which 
enhances their marketing 
knowledge.  Auto-Owners 
markets its products exclusively 
through independent agents.

Auto-Owners prides itself on 
its financial stability and its 
claims service.  The company 
has been rated A++ (Superior) 
by A.M. Best 23 consecutive 
years, and has earned its highest 
rating every year since 1972. The 
Auto-Owners Life Insurance 
Company has been rated A+ 
(Superior) by A.M. Best every 
year since 1976.  And for 13 
consecutive years Auto-Owners 
has been listed among the 
Fortune 500, ranking 425 in 2015.

“Auto-Owners is proud to have 
received A.M. Best’s highest 
rating for the past 44 years,” said 

Jeff Harrold, chairman and CEO, 
Auto-Owners. “This recognition 
reflects the company’s safe, 
sound, secure philosophy, 
which has been consistent 
throughout our 99-year history.”

In regards to claims service, 
Auto-Owners consistently 
garners high rankings from 
consumer publications, and 
from J.D. Power and Associates.

 With over $5.8 billion in net 
written premium in 2014, 
Auto-Owners is among the 15 
largest property and casualty 
insurers in the country.  The 
company boasts over $19.2 
billion in combined assets, and 
its surplus is over $7.9 billion.

FEATURED PARTNER
Auto-Owners 

Insurance Company

REGIONAL VICE 
PRESIDENT

Barry Preslaski

COMPANY HEADQUARTERS
Lansing, Michigan 

A.M. BEST RATING
"A++" (Superior) Regional Vice President

Barry Preslaski

Minnesota Independent Insurance Agents & Brokers 
Association recognizes Auto-Owners Insurance Company 
as one of its Diamond Partners.  MIIAB Diamond Partners 
are the highest level of sponsorship to our organization.
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www.go-premco.com

Premco Financial  Corporat ion 

(269) 375-3936 ph    (269) 375-6913 fx 

Box 19367  Kalamazoo, MI 49019-0367 

www.go-premco.com
Proudly Endorsed by 

the MAIA 

PREMCO has been Financing Insurance Premiums and  

supporting Independent Insurance Agencies for over 25 

years.  Discover why we are the chosen partner of your  

Association and why so many Independent agents rely on us.  

Proudly Endorsed  
by the MIIAB 

Pl a t i n u m  P ar t n e r  

PREMCO

MN Independent Insurance
Agents & Brokers Association
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MN Independent Insurance
Agents & Brokers Association

Contact Eric Wilson at 888.450.4676 or  
eric.wilson@kaplan.com  

for the next boot camp dates.

Also, save up to 15% off on Kaplan’s  
insurance licensing exam prep courses.

www.kaplanfinancial.com/insurance

Attend a comprehensive, intense one-week Insurance 
Boot Camp in Bloomington, MN, that will provide you–
regardless of experience–the critical tools and skills 
you need to thrive in today’s insurance industry.

Who should attend:
•  Independent general insurance agents 
•  New hires or potential candidates of insurance agencies 
•  Customer service representatives 
•  Team members of an existing insurance agency

Price: $795     MIIAB Price $675

CSR and Producer 
Boot Camp

Bloomington, MN

KFE-536404

www.willisprograms.com

PATRICK GAVIN
Regional Sales Director (MN)
512.689.5620
PGAVIN@ALIVERISK.COM

RYAN PHILLIPS 
National Sales Director
402.332.9935
RPHILLIPS@ALIVERISK.COM

Innovative Insurance Solutions 
for Retail Agents 
• Amusement
• Film & Media
• Motorsports
• Music & Touring
• Special Events
• Sports & Leisure

WWW.ALIVERISK.COM
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Agribusiness is a growing industry. 
Make sure your agency grows with it.

Grinnell Mutual has comprehensive insurance coverage for a variety of agricultural 
companies including seed, feed, grain and hay dealers, feed and grain mills, grain 
elevators, chemical and fertilizer dealers and full-service agricultural co-ops.

Visit grinnellmutual.com to discover the many tailored business insurance 
packages we can offer your clients. 

Discover what 
Grinnell Mutual 
can do for your 

agribusiness  
customers

www.grinnellmutual.com



Frank Whitcomb
fwhitcomb@miia.org Be Remarkable!

The Weight of the Glass
Once upon a time a psychology professor walked around on a stage while teaching 
stress management principles to an auditorium filled with students.  As she raised a 
glass of water, everyone expected they’d be asked the typical “glass half empty or glass 
half full” question.  Instead, with a smile on her face, the professor asked, “How heavy is 
this glass of water I’m holding?”

Students shouted out answers ranging from eight ounces to a couple pounds.

She replied, “From my perspective, the absolute weight of this glass doesn’t matter.  It 
all depends on how long I hold it.  If I hold it for a minute or two, it’s fairly light.  If I hold 
it for an hour straight, its weight might make my arm ache a little.  If I hold it for a day 
straight, my arm will likely cramp up and feel completely numb and paralyzed, forcing 
me to drop the glass to the floor.  In each case, the weight of the glass doesn’t change, 
but the longer I hold it, the heavier it feels to me.”

As the class shook their heads in agreement, she continued, “Your stresses and worries 
in life are very much like this glass of water.  Think about them for a while and nothing 
happens.  Think about them a bit longer and you begin to ache a little.  Think about 
them all day long, and you will feel completely numb and paralyzed – incapable of 
doing anything else until you drop them.”

The moral:  It’s important to remember to let go of your stresses and worries.  No matter 
what happens during the day, as early in the evening as you can, put all your burdens 
down.  Don’t carry them through the night and into the next 
day with you.  If you still feel the weight of yesterday’s stress, 
it’s a strong sign that it’s time to put the glass down.

Be Remarkable
Frank Whitcomb 
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A.M. Best Rating of “A”
(Excellent) FSC “XIV”

Connect with us

I AmTrusted
Join our unmatched team of 
independent agents offering 
workers’ comp and commercial 
lines insurance, including:

• Small-Business, 
Multi-Line Coverage

• 3rd Largest  
National Workers’ 
Comp Provider

• A.M. Best 
Rating of “A” 
(Excellent)
FSC “XIV”

Get started with an application at amtrustnorthamerica.com 
or call 877.528.7878 for more information.

www.amtrustnorthamerica.com
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Only 35% of companies invest in cyber-liability insurance, even though studies 
show that more than 72% of data breaches occur in small-to-medium-sized 
businesses. 

Failure to notify the affected individuals “without unreasonable delay” could 
cost your agency up to $1.5 million in fines from the federal government. Add 
this to the $200,000 average cost to comply with notification laws, the legal 
liability, and the reputational harm caused by the breach, and you can quickly 
see how this exposure could devastate your agency.

MAIA has partnered with Arlington/Roe to offer members an exclusive program 
to help protect their agencies from information security breaches. The holistic 
risk management program helps train staff on privacy compliance in addition to 
handling data breach notification and third party results.

A data breach program you can gamble on
For more information, go to https://secure.michagent.org/DB/data_breach.htm 

Take action today by contacting:

John Immordino jimmordino@arlingtonroe.com
or Kari Quimby kquimby@michagent.org

*Some restrictions apply. Agencies over $5 million in revenue, over 50% benefits or with prior 
losses need to be underwritten.

Coverage Benefits
• MAIA members pre-qualify for 

enrollment*

• Up to 50% off premium

• No encryption requirement

• Online compliance materials 
and support

• Step-by-step procedures for 
compliance

• Staff training programs and 
newsletters

• Data breach coach to help with 
notification

• Forensic investigator, public 
relations expertise, and privacy 
counsel

• Credit monitoring and credit 
restoration services

• Notification costs outside limit 
of liability

• Security and privacy liability

Your Agency’s Data Won’t Get Hit?
Gambling

Sandy Carlson
763.235.6477
scarlson@miia.org

MIIAB

MIIAB

MIIAB Insurance Team
800-550-9891
miia@arlingtonroe.com
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CNA is  
proud to 
support the 
iNdepeNdeNt 
AgeNts ANd 
Brokers of 
MiNNesotA. 

www.cna.com

Copyright © 2016 Continental Western Group®, a W. R. Berkley Company. All rights reserved. Products advertised may be provided by one or more subsidiaries 
of the W. R. Berkley Corporation and may not be available in all states. Information in this advertisement is subject to change at any time, and is intended to 
provide general information only. This advertisement is in no way legal advice or a statement of contract. | 1665CWG-AD-01-16

Insurance for a wide 
variety of businesses

 • Agribusiness
 • Wholesale Distributors
 • Light Manufacturing
 • Contractors
 • Small Business

Visit www.cwgins.com 
for more information.

Strong, Local & Trusted

1665CWG-AD-01-16.indd   1 1/18/16   3:23 PM

Fully focused on independent agents

Safeco Insurance, with a principal place of business in 
Boston, Massachusetts. © 2015 Liberty Mutual Insurance

To inquire about an appointment with Safeco,  
contact Kirsten Anderson at 317-581-6683 or  

Kirsten.Anderson@Safeco.com.

Auto • Home • Motorcycle • Boat  
RV • Classic Car • Umbrella

For auto or home glass claims,  
call 952-435-3131

• Quick, convenient scheduling
• Mobile service
• Preferred claim service with   
 insurance company
• High quality replacement glass
• Expert certified technicians
• Affordable pricing

www.HarmonAutoGlassMN.com

Solutions for Very 
Hard-to-Place Risks

Rick Schaap
National Marketing Field Manager
Tel.:  801.304.5578
Fax:  801.233.5278
Email:  ricks@primeis.com

8722 South Harrison Street
Sandy, UT 84070

www.primeis.com

An Excess & Surplus 
Lines Carrier

travelers.com 

© 2016 The Travelers Indemnity Company. All rights reserved. Travelers and the Travelers Umbrella logo are registered trademarks of 
The Travelers Indemnity Company in the U.S. and other countries. M-17604 Rev. 1-16 

It’s better under the umbrella®

I AmTrusted

amtrustnorthamerica.com   |   877.528.7878

Join our unmatched team 
of independent agents.

Workers’ Comp and 
Commercial Line Coverage

INDUSTRY TRAILBLAZER since1961

•  Dedicated to personal 

 and predictable service.

•  Determined to Restore v.s  Replace.

•  24/7 web access to claim progress.

•  Help control Agent loss ratios.

• 24-Hour Emergency Service

MN LIC. #: BC001087

www.firerepair.com

(763) 544-8761

Call today! Available 24/7

Always Ready

LINDSTROM 
R E S T O R A T I O N

UFG was named to Forbes’ list of 
“America’s 50 Most Trustworthy 
Financial Companies” for the  
second consecutive year.

ufgins.com

BROWNSON
L INN IHAN

P
L
L
P&

Representing Insurance Agencies 
and Agents in Minnesota, North 

Dakota, and Wisconsin  

BrownsonLinnihan.com

Aaron Simon
612.332.4020

asimon@brownsonlinnihan.com
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BUT NOT ALONE.
YOU’RE INDEPENDENT

www.westfieldinsurance.com

Proud to work exclusively with independent agents.

1055-0116

888.739.4289 
24 HOUR EMERGENCY SERVICE

Proud “Power In Partners” Member of M.I.I.A.B
MN LIC #BC316232    WI LIC #1042030

Phone  763.521.4499       
Fax      763.521.4482 
www.tstlaw.com 

Rolf E. Sonnesyn 
Phone  612-520-8604 

Insurance Defense
Our portfolio includes an emphasis on the 

defense of insurance agents 

West Des Moines, IA  u  800-274-3531  u   www.imtins.com

For Auto, Home, Business and More

INSURANCE

IMT 
INSURANCE

THE  IMT GROUP

14918_IMT_3.5 x 2.indd   1 1/13/15   9:04 AM

 
Try: AgencyAdvantage@safelite.com 

Email: Agencycare@safelite.com    
14 locations serving all of Minnesota  

800 800-2727 

 

  

 

We support the Minnesota 
Independent Insurance Agents 
and Brokers Association.

Proud to serve our customers’ 
personal and commercial lines 
needs since 1921.

StateAuto.com

www.mcneilandcompany.com
800.822.3747

Providing Insurance and Risk Management Services
since 1989

       24 HOUR EMERGENCY SERVICE 
    RESIDENTIAL & COMMERCIAL PROPERTY RESTORATION 

 
 Water/Fire Mitigation Services 
 Contents Restoration 
 Emergency Tarp/Board-Up 
 Re-Construction Services 
 Storm Services 
 Commercial Restoration 
 MN LIC #BC001239 

  24 HR|612-825-2800 |www.ungerman.net 
      A “Power In Partners” Member of the MIIAB 
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The Hanover is proud to work with the  

best independent agents and brokers 

in Minnesota — building deep, winning  

partnerships that grow our businesses  

together. 

Experience 
the Difference.

We’re a different kind of insurance company. 

Listening. Solving. Executing.

hanover.com

701-0801 (2/15)

701-0801.indd   1 2/13/15   10:16 AM

Welcome us to your home...

Currently insuring homeowners in: 
FL, GA, SC, NC, HI, MD, MA, DE, IN.  Application pending in MN and PA!

The 15th largest homeowners carrier in the nation 
offering stability, longevity and strength to homeowners since 1997

Copyright © 1996-2015 Universal Property & Casualty Insurance Company - All rights reserved

For inquiries please contact us at: 1.800.425.9113 or visit www.universalproperty.com

Rated A+ by A.M. Best and S&P
Ward’s 50 best-run company  

Named the #3 large company to work for in America
Manages over $3 billion in assets
61st largest insurer in the nation

In business since 1925
Less than 3% voluntary employee turnover

Visit our web site to learn about our
BizGUARD Plus product, which features

competitive Workers’ Compensation,
Businessowner’s Policy, and Umbrella

coverages in Minnesota!

www.guard.com
GUARD
Berkshire Hathaway

Companies

Insurance

   
 

 
 
                                     

                                    www.greatnorthwest.com 
 

HOME, AUTO, FIRE DWELLING 
APPOINTING NEW AGENTS – CALL US TODAY! 

800-776-3386 
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We work with a select group of independent 
agents who want to grow their business by 

focusing on the mass affluent.

Encompass is as discerning about our agents 
as our consumers are about their coverage. 

We work with a select group of independent agents
who want to grow their business by focusing on a very

specific and attractive market – the mass affluent. 
This is a highly desirable audience hungry for 

a simple, comprehensive and personalized approach
to coverage. For certain agents seeking to deeply 

engage this market, Encompass offers the 
support and knowledge you need.

Talk to us today. 
Contact Brian Mitchell at 612-219-2870, 

brian.mitchell@encompassins.com.

Dean Ohlhues at 651-452-2730, 
dean.ohlhues@encompassins.com.

Sandy Schow at 320-979-9757,
sandy.schow@encompassins.com

PI-514C-2.qxp_Layout 1  1/7/16  4:21 PM  Page 1

Every successful business is built on strong 
relationships. That’s why we’re committed to 
the partnerships we create with agents like you. 
At Liberty Mutual Insurance, you can depend 
on us for responsive, local decision-making 
and comprehensive coverages for your clients, 
for all business sizes or industries. You’re 
passionate about helping your clients and we’re 
passionate about partnering with you. For more 
information, contact your territory manager or 
visit libertymutualgroup.com/business.

Your clients depend on you.
You can depend on us.

© 2016 Liberty Mutual Insurance. Insurance underwritten 
by Liberty Mutual Insurance Co., Boston, MA, or its affiliates or subsidiaries.
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Risk makes everything exciting.

Tailor fit your CIC designation by substituting any one CIC institute with a Certified 
Risk Managers (CRM) course. Learn more at www.TheNationalAlliance.com or 1-800-633-2165For more info and to register follow this link:

https://www.scic.com/courses/CRM#

Financing of Risk
November 29 - December 2, 2016 

Maple Grove, MN
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1/13 - 1/15/16  Maple Grove  Commercial Casualty
2/10 - 2/11/16  Plymouth  *Ruble Graduate Seminar
3/9- 3/11/16 Maple Grove  Personal Lines
4/6 - 4/8/16  Maple Grove  Commercial Property
5/18 - 5/20/16  Maple Grove  Life & Health
6/8 - 6/9/16  Walker  *Ruble Graduate Seminar
7/13 - 7/15/16  Maple Grove  Agency Management
8/10 - 8/12/16  Maple Grove  Commercial Casualty
9/21 - 9/22/16  Plymouth  *Ruble Graduate Seminar
10/12- 10/14/16  Maple Grove  Personal Lines
11/9 - 11/11/16  Maple Grove  Commercial Property

* Must be a dues paid member of CIC or CRM to attend a 
Ruble Graduate Seminar

Dates and locations are subject to change.  Before making 
any travel arrangements, call to verify the dates, location, 
start time and availablility when registering for a program.

Cost Seminar

$440.00 CIC Institutes 
(20 Hours)

$430.00
Ruble Graduate 

Seminar
(16 Hours)

_______________________________________________________________________________________________________________________
Card Number                                                                                      Expiration Date                                                              Signature

_______________________________________________________________________________________________________________________
Name on Card                                                                Security Code (3 digits)                   Billing Address

_______________________________________________________________________________________________________________________
Name                                                                                                     MN Insurance License #                                     DOB                                               Designations

_______________________________________________________________________________________________________________________
Agency/Company                                                                                                   Phone                                                                   Email

_______________________________________________________________________________________________________________________
Address                                                                                                            City                                                                   State                           Zip

Return to:  MIIAB, 15490 101st Ave N, Suite 100, Maple Grove, MN 55369   P: 763.235.6460  F: 763.235.6461  E: miia@miia.org

www.miia.org

Method of Payment
Check Enclosed (Payable to MIIAB) or Charge to:     VISA       Mastercard

(Additional non-refundable charge of $15 will apply per seminar for credit card transactions) 

In accordance with Title III of the American with Disabilities Act, we invite all registrants to advise us of any 
disability and any request for accommodation to that disability.  Please submit your request as far as possible in 

advance of the program you wish to attend.

2016 MIIAB CIC 
Program Schedule

All courses begin Wednesdays at 8:00 a.m., 
Thursdays from 8:00 a.m. until 5:00 p.m., and Fridays 

from 8:00 a.m. to 12:00 p.m.
Optional Exam: Friday 2:00 p.m. to 4:00 p.m.

NOTE:  Ruble Graduate Seminars only meet 
Wednesdays and Thursdays from 8:00 a.m. until 

5:15 p.m. & there is no exam.

Important Information
All participants must present photo identification to 

the on-site registrar at the institute.  Cancellations 
received within 7 calendar days of a program will 

incur a $75 non-refundable fee. If you do not cancel 
and do not attend the program, you will incur a 

$125 fee.  The balance of the registration fee may be 
refunded or transferred to another course.  You may 

substitute an eligible person for the same event 
anytime at no charge with notification  prior to the 

course.

Please select Seminar date

These courses have been submitted for approval to 
the MN Commissioner of Commerce for 20 hours of 
Insurance continuing education.  Except for Ruble 

Graduate Seminar that are only 16 hours.

MN Independent Insurance
Agents & Brokers Association

It’s always with reluctance that we have to 
announce a price increase to cover our increased 

cost of equipment, supplies, and staff. We trust 
that our $10 increase, effective January 1, will 

still allow you to enjoy the seminars you’ve come 
to expect from an association such as ours.
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1/7/16 - St. Cloud  Personal Lines Miscellaneous

1/12/16 - Shoreview  Personal Auto

1/20/16 - Maple Grove  Commercial Casualty I

2/4/16 - Maple Grove Personal Auto

2/9/16 - Rochester  Personal Auto

3/8/16 - St. Cloud  Commercial Casualty II

3/16/16 - Maple Grove  WTH - Multi-Lines

3/17/16 - Mankato  Personal Residential

4/5/16 - Maple Grove  Elements of Risk Management

4/12/16 - Duluth  Personal Auto

5/12/16 - Brainerd Commercial Property

5/17/16 - Maple Grove Life & Health Essentials

5/18/16 - Shoreview Agency Operations

5/24/16 - Rochester  Commercial Property

6/2/16 - Duluth  Commercial Casualty II

6/7/16 - Bemidji  Personal Lines Miscellaneous

6/14/16 - Maple Grove  Agency Operations

7/7/16 - Grand Rapids Commercial Property

7/12/16 - St. Cloud  WTH - Commercial Lines

7/20/16 - Maple Grove  Personal Residential

8/3/16 - Shoreview  Personal Lines Miscellaneous

8/9/16 - Willmar Commercial Casualty I

8/16/16 - Alexandria  WTH - Personal Lines

8/18/16- Maple Grove Dynamics of Service

9/13/16 - St. Cloud  Personal Residential

9/15/16 - Rochester  Elements of Risk Management

9/20/16 - Maple Grove  Commercial Property

10/6/16 - Maple Grove  Personal Lines Miscellaneous

10/18/16 - Mankato  Elements of Risk Management 

10/25/16 - Duluth  Personal Residential

11/8/16 - Maple Grove  Commercial Casualty I

11/16/16 - Shoreview  Commercial Property

12/7/16 - Maple Grove  Commercial Casualty II

Cost Seminar Time

$164.00 CISR Seminar 8:00am-3:45pm
Test: 4:15-5:15pm

$174.00 William T. Hold 
Seminar (WTH) 8:00am-4:00pm

$164.00 Dynamics of 
Service 8:00am-4:00pm

_______________________________________________________________________________________________________________________
Card Number                                                                                      Expiration Date                                                              Signature

_______________________________________________________________________________________________________________________
Name on Card                                                                Security Code (3 digits)                   Billing Address

_______________________________________________________________________________________________________________________
Name                                                                                                     MN Insurance License #                                            DOB                                      Designations

_______________________________________________________________________________________________________________________
Agency/Company                                                                                                   Phone                                                                   Email

_______________________________________________________________________________________________________________________
Address                                                                                                            City                                                                   State                           Zip

Return to:  MIIAB, 15490 101st Ave N, Suite 100, Maple Grove, MN 55369   P: 763.235.6460  F: 763.235.6461  E: miia@miia.org

www.miia.org

Method of Payment
Check Enclosed (Payable to MIIAB) or Charge to:     VISA       Mastercard
(Additional non-refundable charge of $5 will apply per seminar for credit card transactions) 

CANCELLATION POLICY:  Registration fee is fully refundable if cancellation is 
received seven days prior to class.  A $30.00 fee will be charged for cancellations 
less than seven days before the scheduled class.  NO SHOWS will NOT receive a 

refund. 
In accordance with Title III of the American with Disabilities Act, we invite all registrants to advise us of any disability and any 

request for accommodation to that disability.  Please submit your request as far as possible in advance of the program you 
wish to attend.

2016 MIIAB CISR 
Program Schedule

NEW!!! 
William T. Hold 

Seminar and 
Dynamics 
of Service 

Open to All!
 You are no longer required 
to have your designation 
or to be a dues paying 
member of the National 
Alliance to attend the 
William T. Hold or Dynamics 
of Service Seminars.  You 
can also use these courses 
to update your CISR 
designation.

Please select Seminar date - These courses have been approved by the 
MN Commissioner of Commerce for 7 hours of Insurance continuing education

BONUS!!! 
William T. 

Hold Seminar 
Meets Ethics 

Requirements

MN Independent Insurance
Agents & Brokers Association

It’s always with reluctance that we have 
to announce a price increase to cover our 

increased cost of equipment, supplies, 
and staff. We trust that our $6 increase, 

effective January 1, will still allow you to 
enjoy the seminars you’ve come to expect 

from an association such as ours.
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Please Check Location
1/21/16 - Maple Grove  8:30am-3:30pm

MIIAB/Austin Mutual Training Center
15490 101st Ave. N
Maple Grove, MN 55369
763.235.6460

2/17/16 - St. Cloud 8:30am-3:30pm
Best Western Kelly Inn
100 4th Ave S
St. Cloud, MN  56301
320.253.0606

4/7/16 - Fergus Falls  8:30am-3:30pm 
Best Western/Bigwoods Event Center
925 Western Ave
Fergus Falls, MN 56537
800.293.2216

5/5/16 - MIIAB Convention 8:30am-3:30pm
Minneapolis Convention Center
1301 2nd Ave S
Minneapolis, MN 55403
612.335.6000

6/21/16 - Morton  8:30am-3:30pm
Jackpot Junction
39375 County Hwy 24
Morton, MN 56270
507.644.3000

7/14/16 - Brainerd  8:30am-3:30pm
Arrowwood Lodge at Brainerd
6967 Lake Forest Rd
Baxter, MN 56425
877.687.0144

8/11/16 - Rochester  8:30am-3:30pm
The Kahler Apache Hotel 
1517 16th St SW
Rochester, MN 55902
507.289.8866

9/8/16 - Duluth  8:30am-3:30pm
Holiday Inn
200 West First St.
Duluth, MN 55802
218.722.1202

10/19/16 - Maple Grove  8:30am-3:30pm
MIIAB/Austin Mutual Training Center
15490 101st Ave. N
Maple Grove, MN 55369
763.235.6460

AGENCY 
STAFF 

SIZE

TOTAL 
ATTENDEES 
REQUIRED 

AT A (6 
HOUR) 

SEMINAR

POSITION IN AGENCY
PLUS 

ADDITIONAL 
REQUIREMENTS

1 1 ACTIVE AGENCY PRINCIPAL, OWNER, 
PARTNER OR OFFICER NONE

2-7 2 ACTIVE AGENCY PRINCIPAL, OWNER, 
PARTNER OR OFFICER

ONE PRODUCER 
OR CSR

8-20 4

ACTIVE AGENCY PRINCIPAL, OWNER, 
PARTNER, OFFICER AND ONE 

ACTIVE AGENCY PRINCIPAL, OWNER, 
PARTNER, OFFICER, OPERATIONS 

MANAGER OR PRODUCER

TWO PRODUCER’S 
OR CSR’S

21-50 6

ACTIVE AGENCY PRINCIPAL, OWNER, 
PARTNER, OFFICER AND ONE 

ACTIVE AGENCY PRINCIPAL, OWNER, 
PARTNER, OFFICER, OPERATIONS 

MANAGER OR PRODUCER AND ONE 
CSR

THREE 
PRODUCER’S OR 

CSR’S

51+ 10

ACTIVE AGENCY PRINCIPAL, OWNER, 
PARTNER, OFFICER AND TWO ACTIVE 

AGENCY PRINCIPAL’S, OWNER’S, 
PARTNER’S, OFFICER’S, OPERATIONS 
MANAGER’S OR PRODUCER’S AND 

TWO CSR’S

FIVE PRODUCER’S 
OR CSR’S

Method of Payment
Check Enclosed (Payable to MIIAB) or Charge to:     VISA       Mastercard

(Additional non-refundable charge of $5 will apply per class for credit card transactions) 
CANCELLATION POLICY:  Registration fee is fully refundable if cancellation is received 

seven days prior to class.  A $30.00 fee will be charged for cancellations less than seven 
days before the scheduled class.  NO SHOWS will NOT receive a refund. 

In accordance with Title III of the American with Disabilities Act, we invite all registrants to advise us of any disability and any request 
for accommodation to that disability.  Please submit your request as far as possible in advance of the program you wish to attend.

_______________________________________________________________________________________________________________________
Card Number                                                                                      Expiration Date                                                              Signature

_______________________________________________________________________________________________________________________
Name on Card                                                                Security Code (3 digits)                   Billing Address

_______________________________________________________________________________________________________________________
Name                                                                                            MN Insurance License #                                           DOB                                               Designations

_______________________________________________________________________________________________________________________
Agency/Company                                                                                                   Phone                                                                   Email

_______________________________________________________________________________________________________________________
Address                                                                                                            City                                                                   State                           Zip

Return to:  MIIAB, 15490 101st Ave N, Suite 100, Maple Grove, MN 55369   P: 763.235.6460  F: 763.235.6461   E: miia@miia.org

www.miia.org

Cost per person
$151.00  MIIAB Member Price

$166.00 Non-Member Price

Agencies that attend this seminar will receive a 10% 
loss control credit on their Westport E&O Premium.
Once an agency attends the seminar the 10% credit 
will apply for 3 years if the agency remains claim free 

during the 3 year period.

2016 MIIAB E&O Risk Management: Meeting the Challenges of Change

These courses have been approved by the MN Commissioner of 
Commerce for 6 hours of Insurance continuing education.

MN Independent Insurance
Agents & Brokers Association
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POWER IN PARTNERS PROGRAM
Thank you to the following companies that are supporting the association through our Power in Partners Program in 2016.  Their 
support helps to make possible exceptional education opportunities, quality networking events, up-to-date communications to 
our members and strong lobbying presence within the state of Minnesota.

2016
DIAMOND LEVEL

ACUITY
American Strategic Insurance

Encompass Insurance Company
Kaplan Financial Education

Liberty Mutual Insurance

Midwest Family Mutual
RPS

The Hanover Group
The IMT Group

Universal Property & Casualty

Alive Risk, a division of All Risks
American Modern Insurance Group

AmTrust North America
Berkshire Hathaway GUARD Insurance

Brownson & Linnihan, PLLP
CNA Insurance

Continental Western Group
Erickson-Larsen, Inc.

Great Northwest Insurance Company
Harmon Auto Glass

ICC Restoration & Cleaning Services
Lindstrom Restoration

McNeil & Company, Inc. 
Meadowbrook, Inc.

MVP Service Solutions
Prime Insurance Company

R-T Specialty, LLC.
Safeco Insurance

Safelite Auto Glass
SambaSafety

State Auto Companies
Tomsche, Sonnesyn & Tomsche, PA

Travelers Companies, Inc.
Ungerman, Inc.

United Fire Group
Westfield Insurance

Willis Programs
Wilson Mutual Insurance Company
Workers Compensation Specialist

PLATINUM LEVEL

GOLD LEVEL

SILVER LEVEL

MN Independent Insurance
Agents & Brokers Association

®


